Key Stage 4 Curriculum Map ‐ GCSE Business Studies
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Key Learning Objec ves
1.To be able to state why
customer needs are central to
a business.
2.To understand the types of
customers that are being
targeted.
3. To be able to state at least
three poten al strengths and
three weaknesses of
compe tors that might aﬀect
business planning.
4. To be able to recognise
added value in three examples
of products.

Key Learning Objec ves:
1.To recognise that there are
diﬀerent op ons available in
star ng up a business.
2.To be able to state at least
two advantages and two
disadvantages of a franchise.
3.To recognise the importance
of loca on in se軀�ng up a
business.
4.To understand how mind
maps can be used by
entrepreneurs to spot
opportuni es.
5.To understand the steps that
an entrepreneur can take to
protect ideas and products.
6.To understand how to
balance out the risk–reward
ra o.
7.To be able to state a
deﬁni on of revenue, ﬁxed
costs, variable costs, price,
total cost and proﬁt.

Key Learning Objec ves:
1.To understand the diﬀerence
between cash ﬂow and proﬁt.
2.To understand the use of the
business plan in planning cash
ﬂow.
3. To recognise the diﬀerence
between short‐term ﬁnance
and long‐term ﬁnance.
4. To recognise the main
elements of the marke ng mix
5.To understand the principle
of liability.

Key Learning Objec ves:
1.To understand the main taxes
a small business will have to
pay — VAT, corpora on tax,
income tax and Na onal
Insurance contribu ons.
2.To be able to understand the
importance of repeat business
and how customer service and
customer sa sfac on play a
role in securing repeat
business.
3.To understand that both skills
and a軀�tude are important in
the selec on process

Key Learning Objec ves:
1..To be able to recognise the
diﬀerence between a goods
market and a commodity
market.
2..To be able to state how
diﬀerent stages in the business
cycle might aﬀect diﬀerent
small businesses.
3.To understand and iden fy
at least ﬁve possible areas of
conﬂict between stakeholders
in a business.

Key Learning Objec ves:
Controlled Assessment ( 5
potential tasks)

Key Assessment:
Prac cal:

Key Assessment:
Prac cal: N/A

Wri en: Exam Paper 1 LO1 to
LO4

Wri en: Exam paper 1 LO1 to
LO7

Key Assessment:
Prac cal:
Wri en: Exam Paper 1 LO1 to
LO5

Key Assessment:
Prac cal:
Wri en:Exam Paper 1 LO1 to
LO3

Key Assessment:
Prac cal:
Wri en: Exam Paper Unit 1
LO1 to LO3

Key Assessment:
Prac cal: Research Task LO1 to
LO2
Wri en: Dummy Controlled
Assessment, Wri en Task LO 3
to LO4

1.To be able to complete
research informa on on
business chosen.
2.To clearly present
researched informa on/data
3To analyse presented
informa on/data
4. To evaluate the task using
the analysis of the presented
informa on/data
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Key Learning Objec ves
Controlled Assessment ( 5
potential tasks)

Key Learning Objec ves:

Key Learning Objec ves:

Key Learning Objec ves:

Key Learning Objec ves:

Key Learning Objec ves:

1.To understand that
marke ng involves
an cipa ng, understanding
and sa sfying customer needs
at a proﬁt
2.To understand the nature of
market research, the
diﬀerence between
qualita ve and quan ta ve
research and how such
research can be used to
inform the marke ng mix.
3.To understand the diﬀerence
between product trial and
repeat purchase
4. To understand the links
between the use of the
Boston Matrix and the PLC.

1. To understand the role and
importance of brands to
diﬀerent businesses (not just
the high priced brands!)
2.To understand the role of
balancing the ‘4Ps’ in
managing the marke ng mix
in a range of contexts.
3.To understand how scien ﬁc
principles can be applied to
research to help in the
development of new products
4.To appreciate the
importance of quality as a
means of diﬀeren a on and
source of compe ve
advantage.
5.To understand the beneﬁts
of providing high levels of
customer service and the
costs of poor customer
service.

1.To understand and analyse
ways of increasing cash
inﬂows and reducing cash
ouೀ�lows and the eﬀect on
cash ﬂow posi ons in a variety
of contexts.
2.To understand the impact of
both changing prices and
inﬂuencing costs on proﬁt.
3.To understand how
break‐even points change
when prices and/or costs
change.
4.To be able to dis nguish
between the diﬀerent internal
and external sources of
ﬁnance and be able to relate
these to diﬀerent contexts
5.To understand the main
types of organisa onal
structures used in business
and their purpose.
6.To understand the
importance of managing
mo va on in the workplace.
7.To appreciate the costs and
beneﬁts to a business of
good/poor communica on in
diﬀerent contexts.

1.To understand the
complexity of moral issues in
business using a variety of
diﬀerent contexts.
2.To understand the concept
of income distribu on.
3.To appreciate the main ways
in which government and the
EU aﬀects business —
regula on, taxa on and
legisla on.

Key Assessment:
Prac cal:

Key Assessment:
Prac cal:
Wri en:
Mock Unit 1 and 3
Extended Answers LO1 to LO5

Key Assessment:
Prac cal:
Wri en:
Mock Unit 1 and 3
Extended Answers LO1 to LO7

Key Assessment:
Prac cal:
Wri en:
Mock Unit 1 and 3
Extended Answers LO1 to LO3

1.To be able to complete
research informa on on
business chosen.
2.To clearly present
researched informa on/data
3To analyse presented
informa on/data
4. To evaluate the task using
the analysis of the presented
informa on/data

Key Assessment:
Prac cal: Research Task LO1
to LO2
Wri en: Dummy Controlled
Assessment, Wri en Task LO 3
to LO4

Wri en:
Mock Unit 1 and 3
Extended Answer Tasks L01 to
LO4

Key Assessment:
Prac cal:
Wri en:

